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If you could add some
more stuff to that
dashboard for the board
meeting in 30 minutes,
that'd be just great...
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Who is the audience?
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What does that audience want?
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Dashboards are the
“are we there yet”
of marketing.
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Your dashboards should answer
three fundamental questions.



What is the job that your
want your visitors to complete?

danaditomaso ’ PLAYBOOK



How will you know if they did that?
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How will you know what stopped
them from doing that?
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Maybe you can't answer that vyet.



What can you answer?



Use the Jeopardy method.
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Sessions by Channel becomes
“Which channel is bringing us the
most traffic?”
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Only answer one or a few
questions per page.
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Dial back on the level
of detail in your data.
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5.26% vs 5.3% vs 5%

danaditomaso '''''''''''''''



Landing page

/how-to-identify-a-type-cockroach
faustralian-spider-chart

/signs-of-an-ant-infestation
-identify-different-types-of-termites
to-get-rid-of-a-spider-infestation-in-your-home

-of-ants

-a-good-option
/sunshine-coast-pes
w-to-prevent-a-termite-infestation

/value-packages

/contact
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Landing page
fhow-to-identify-a-type-cockroach
/australian-spider-chart
/signs-of-an-ant-infestation
entify-different-types-of-termites

rid-of-a-spider-infestation-in-your-home

-get-rid-of-ants

/termite-baiting-systems-when-are-they-a-good-option
/sunshine-coast-pest-control
/how-to-prevent-a-termite-infestation

/value-packages

/contact
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Landing page

/how-to-identify-a-type-cockroach
faustralian-spider-chart

/signs-of-an-ant-infestation
/how-to-identify-different-types-of-termites
fhow-to-get-rid-of-a-spider-infestation-in-your-home

et-rid-of-ants

g-systems-when-are-they-a-good-option
/sunshine-coast-pest-control
/how-to-prey

/value-packages

/contact
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Device Sessions vs
Conversions
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Where are you on the
analytics hierarchy?



Maslow’s
Hierarchy

of Needs

danaditomaso

Self- Self-fulfillment

actualization: \ needs
achieving one’s
full potential,
including creative
activities

Esteem needs:
prestige and feeling of accomplishment Psychological
needs

Belongingness and love needs:
intimate relationships, friends

Safety needs:
security, safety

Physiological needs:

, water, warmth, rest




MO ENE
Hierarchy of
Analytics
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Embedded:
confidence,
dedicated resources,
documented processes

Insight:
analytics is integrated

Direction:
insights are reviewed regularly

Aware: analytics exists

Chaos: zero analytics
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If you're on stage 1,
don't present a stage S report.
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Let’'s go over some fun
Looker Studio tricks
(that don't involve tables).



Ever tried to change the date
aggregation on a blend?



EFFECTIVENESS OVERVIEW

By month, last 16 months

What is Effectiveness?

Effectiveness is a comparison of your
awareness and action metrics, in a

single chart.

Your Effectiveness score is based
on the number of key events (CA4
term) recorded on your website,
compared to the number of
impressions on Google Search and

Google Ads.
Over time would expect this score
then we know that our marketing is

less effective than it used to be, or

we're having problems tracking leads.

On your website, a key event is someone calling you (as reported from CallRail), filling

out an appointment or contact form, or clicking your email link.




GSC URL Demo

(3 Date-Year Month

AUT Key events AUT GSC Impressions GAds Impressions
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AUT GSC Impressions GAds Impressions
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Aggregation in
blending can
prevent you from
using different
date options.”

*possibly a bug, it was reported in 2021 but no response yet
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Create a new field
and the formula is
just “Date”.
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Date - ISO Year Week

I t h d t Date - Year Month
n e a a Date + hour (YYYYMMDD..

source, change [

Day of week

the data type for [ |
the field to be 4

Year Month

the date group ===

Device model Date Hour

DV360 advertiser name
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AUT GSC Impressions GAds Impressions
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How about a stacked bar and a
line chart combined together?



Il Non-Branded

600K

SL00K
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AUT
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Clicks

AUT

Branded

GSC - only branded

1 condition
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The final setup for
the chart uses the

“new” metrics from
the blend.
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How about grouping data that
Looker Studio won't let us group?



(@danaditomaso %éié:}:%t PLAYBOOK



2
conditions

JRL Demo | Analytics for Agencies / GSC URL Demo | Analytics for Agencies

[3 Date-YearMonth

RBC  Query ) Country 8C  Que & Country
Date M Add dimension Date
Jate - ISO Year W. Date - ISO Year W.
Date - Year Month )ate - Year Month
RIS oo
Device Category Average Position
Funnel Position Impressions
Google Property
Landing Page
Landing Page Path R Landing Page Path
Query Query
Questions Questions
Service Breakdown Cus Service Breakdown
Average Position
CTR Whole Number CTR Whole Number
Impressions r Impressions
Url Clicks D Url Clicks

URLCTR URLCTR

danaditomaso PLAYBOOK




Aec Position Group

Average Position
Average Position

Average Position
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Blending can also help you get
around limitations in Looker Studio.



Join us live for “The Conversion Code”— Register today!

Unlock the secrets to turning website visitors into paying customers.

Courses v GA4 Workshops Free Resources Contact Q

How to Sort Metrics in
Looker Studio by
Changes in Comparison
Values

By Dana DiTomaso

; { Founder & Lead Instructor
gD

Analytics e Reporting

Want more? Get helpful guides, expert tips, and free resources delivered right to your inbox.
Sign up now!
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Those are just some
of the possibilities!



Get the deck and
resources here:

(+ a discount code for Kick
Point Playbook courses!)
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Thank You!

Dana DiTomaso
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